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WORLD DAY OF ReMEMBRANGE
AGENGA U R ROAD TRAFHG VIGTIMS 2024

COMMUNIGATION GONGEPT




THE CONCEPT
“THAT DAY"



TRt GONGEPT OF “THAT DAY”

[he communication campaign tells the stories of THAT DAY when traffic collisions
stopped or changed the course of the victim's lives forgver. tach victim has her/his
OWn Story of that day, which thein relatives, friends and acquaintances carry in their
memory. The emotional change of that day is so Strong that it remains in our memony

foreven. Therefore, on World Day of Remembrance for Road Traffic Victims 2024

We rememben the stories of “that day .



POSTERS
FATAL OUTCOME









POSTERS
PERMANENT INJURIES










BILLBOARD
EXAMPLE






CITYLIGHT
EXAMPLE







A3 FORMAT
EXAMPLE







SOCIAL MEDIA
READY TO USE









SOCIAL MEDIA
LOCAL NATIVE CONTENT




LOGAL AND REAL OBJEGTS

[he concept enables us to share local stories linked to real objects
involved in collisions. For [ocal implementation on social networks,
we need photos of these objects, which do not need to be professional photos.
[hey can be recorded with Smartphones.



TWO TYPES OF LOGAL GONTENT PROVIDERS

|. Real relatives and real injured victims share their objects and tell their stony.
2. Local well-known people share real objects and tell their Story concerning
someone they knew or Still know (depends on the collision outcome).






WELL-KNOWN VIGTIM EXAMPLE
Chete Lera was well known Spanish actor.
The solution is symbolic to illustrate the idea.



WELL-KNOWN VIGTIM EXAMPLE
Helge Rasche was well known German Soccer coach.
The solution is symbolic to illustrate the idea.



MEDI N
GOOPERATION




We advice entering the editorial content of
vour local media. With the support of the media
We can achieve a high impact of the campaign.



For example: TV NEWS STUNT

Imagine a damaged object present
during the TV news. Viewens of the
show would be wondering what this
object means. At some point the host
would tell the story of “that day” and
connect that particular story to the
World day of remembrance for road
traffic victims.




SUGGESTED
TIMELINE




Octoher 21
Final solutions and toolkits (Agenciia 101]

Octoher 21 - November 1/:
bountry adaptations, social media and classic media arrangements (Local organisations)

Novemhep 14:
Start on social media

November 17:
Stant of the main campaign



REMEMBER. SUPPORI. ACT.
THANK
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