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WORLD DAY OF
REMEMBRANCE FOR ROAD
TRAFFIC VICTIMS 2025

a 101 x WDoR25



WDoR25

Communication concept

Background

“Based on 2019 data on the age distribution of all-cause
mortality, road traffic injury remains the leading cause
of death for children and young people aged 5-29 years.

Source:
https:/iris.who.int/bitstream/handle/10665/375016/9789240086517-eng.pdf?sequence=1



https://iris.who.int/bitstream/handle/10665/375016/9789240086517-eng.pdf?sequence=1

WDoR25

Communication conce pt

Creative strategy
When people are killed or severely injured in road traffic
collisions before their time, the world loses more than

just individuals — it loses their potential, their ideas,
their future impact on society.

They become lost talents.

And lost talents become the soul of our platform.



WDoR25

Communication conce pt

Worldwide campaign

The LOST TALENTS platform is presented through a
worldwide campaign clearly showing the devastation
and emptiness left behind when people are killed or
severely injured on the road.



KEY ELEMENTS
OF COMMUNICATION



Key Elements of Communication

Communication of “Lost talents”

Key message

The statistic that “of all-cause mortality, road traffic
injury remains the leading cause of death for children
and young people” is straight-forward and haunting.

That’s why we let it speak for itself and directly use it as
the main message of our “Lost talents” campaign.



Key Elements of Communication

Communication of “Lost talents”

Key message

Each year, the world’s roads take
over a million young lives and talents.



Key Elements of Communication

Communication of “Lost talents”

Key visual

The emptiness left behind after someone is killed or
severely injured on the road is powerfully conveyed
through scenes of an empty stage, a deserted sports
field, or a quiet room — spaces where their presence is
deeply missed, and their absence is painfully felt.

We propose 2 different key visuals that use this visual
language.
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Key visual; '

ballet shoes
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Key visual;

soccer shoes Each year,

the world’s roads take

over agnillion lives -
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MATERIALS ON
DIFFERENT CHANNELS
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Materials on different channels

Poster example

Each year,

the world’s roads take
over a million lives
and talents.

Each year,
the world’s roads take

over a million lives
" and talents. -




Materials on different channels

Billboards example

Communication of “Lost talents”
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Materials on different channels

Billboards example

Communication of “Lost talents”
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Materials on different channels

Citylights example

Communication of “Lost talents”
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Each year,
the world's roads take

over a million lives
and talents,. .




Communication of “Lost talents”
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Materials on different channels

Printed ad example




Materials on different channels

Social media communication

Communication of “Lost talents”
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Each year,

the world’s roads take

over a million lives
#and talents. = .
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2,052 likes

Each year, road crashes steal over a million young
lives.

A million dreams ruined. A million talents the world will
never get to see

Today, on the World Day of Remembrance for Road
Traffic Victims, we honor them and remind ourselves
that every choice on the road matters.

#LostTalents #WDoR2025 #RoadSafety

“Each year,
the world’s roads take
over a million lives
and talents:

Qv A

2,052 likes

Each year, road crashes steal over a million young
lives.

A million dreams ruined. A million talents the world will
never get to see.

Today, on the World Day of Remembrance for Road
Traffic Victims, we honor them and remind ourselves
that every choice on the road matters,

#LostTalents #WDoR2025 #RoadSafety



ADD-ON IDEA



How can we make people really feel the statistic?

Additional Idea
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We show the impact of a missing talent first hand.

At a football match 11 talents are joined together to beat
the opponent. Being a team with 1 less is a loss that
doesn’t need to be explained further. We can all imagine
how that loss affects the team. This type of situation
also carries a lot of emotional weight that we channel
into a PR stunt at a football game.



WDoR x UEFA

At the UEFA football match on the
WDoR, one starting team lines-up
on the field with only 10 players
instead of 11.

Additionally, a family member that
lost someone too soon and dreamt
of being a soccer player runs onto
the field with a shirt: “My son/my
brother could’ve been here.” They
stand next to the team.

Additional Idea
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WDoR x UEFA

The announcer

At the same time as the line-up is happening the announcer
tells the audience:

“Today, on the The World Day of Remembrance for Road Traffic Victims we have a
special guest. Every year, the world’s roads take over a million young lives. A million
young athletes, artists, and dreamers who will never reach their full potential. [Name
of the lost talent] could’ve been here today If he hadn’t been lost in a car crash. It’s our
responsibility to keep the roads safe and the young dreams alive.”

Additional Idea
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WDoR x UEFA

Campaign message on the screen

We even take over the screens at the event revealing the
campaign message:

“Every year, road crashes take over a million young lives and talents.
With one talent less, we all lose.”

Additional Idea
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WDoR x UEFA

The moment where all of the players are lined-up for the anthem is
one of the most photographed moments.

That’s why this moment can be so impactful for getting the word
about our project out there and to give our campaign message

additional emotional power.

Additional Idea
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Remember. Support. Act.

Thank you!



Aot

Vsebine tega dokumenta so last avtorja - podjetja Agencija 101 d.o.o. Dokument je namenjen izkljuéno podjetju na katerega je naslovljen, in sicer za predstavitev
opisane resitve in ponudbe, ki jo je zasnovalo podjetje Agencija 101 d.o.0. Vsebin dokumenta ni dovoljeno v nobeni obliki uporabiti ali posredovati tretjim osebam
brez predhodnega pisnega dovoljenja podjetja Agencija 101 d.o.o. V kolikor ideja ni izbrana, lahko lastnik ideje le to uporabi za druge namene.



